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Background to 
the study 

What islosl in PJblic debote/ 
prr-ss hysterio on the incurs ion of 

corporate fooJ (('Ioilors into the 

convenience store sector OIC the 
profound bc~fils to consumers 
flowing from connecting local stores 

into v.'Ofld-doss distribution & SUI>Pfy 
choill manogement systems. 

Te5<.:o brings eXp6r ti5C & systems 
which, in c.:ompor isofl to plOvious 

operators in 5'-1<:101, ollows it to 
extend the longe 01 f.lroduCls 

available to local communities 
significnn!ly at price mints which, 

despi te additionol ca.ls of srnol~ 
bolch distribulion, Ole nol dissimilar 
to superstore 1C'VCls. 

HOur study was conduded 05 

(I contribution to a public policy 

debole on issues where arguments 

ani both heoted ond polarised, but 

when robust research evidence is 
olmost entirely locking'" 

Plair )( N Wrigl ry 
UniVf ity at Southamplon 

Ntl is cleor that the introduction of 

the Tesco Expreu formot to these 

communities helped bring obout 

a mojor r~oca1isotian of top-iJp 

shopping. away from distant 

superstores towards localshaps'" 

Profe»of NL· Wrig! ¥, 
UniV1 rsity of Southompton 
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Methodology 
 The study consisted of t1uec case 
studit's located in Hampshire. 

Each case srudy hod a Tosca 
Express c;onvorsiorr 01 a One Slop 
store within ~1 yew of the fiflltlwor ~ 

taking pkrco. 
n.b. a/I convroiolls SludJcd look 
p/occ be/wee, Aug ?004 & 
Dec 2()()4 

Two 0/ rho case studies were in scmi­

rurollocations. os was the pilot study 

in Alresfold, One of the case stUd;"5 

in 51 N'tJry's Southampton, was in a 

highly disodvonlagoo urban Iocahon 

Population for the 5tudy 

Both Ihe Whitchurch ond Ihe 
Four fv'Iorks comrnunities wt.'fO 

opproxim, :f",y the some 51/0 

[4, 350 pop.l. local consUmf"fS' 

primary rood shopping typically 
involved sigl1ificclIlI round-trips to 

neCHest superstore: 

Whitchur ch 22 ~ms round lfip: 
Tesco, Andover 
four "-"orb 14 kms rOlmd trip: 
SaiMbUiY. Allan 
Pilot study in Alr!jslord :?4 krn 
rouno trip: TO$(;o, W inchester 

• 	 In Four fv\orks, tl10 converted 

One Slop store was the 

dominant/ood rc!~'! outlet in the 

loco! community 

• 	 In Whitchurch, tho corwertcd 
store /ocoo competition from 

another corporate food 
retail curlet. 

St fvlcJry 's Southampton (2,300 
pop) was a highly disadvontag"d 
urban location wnf"'re primary food 
shopping typicolly involved 1.6 km 
round trips across the city centre to 

Astle, Southmnpton. 

Sample 

Tho reseorch WO~ cooducted using 

o questionnaire surVl."'Y of "/00 
respondents in t.'Och cose study 
location (plu~ 50 in pilot study). 

Re~fXJndents wero sellKtcd using 
stro~+cd, quota·based sampling 
In o"I.:.'r /0 ach/('~ 0 repr(.'w'rl(]'·~"f1 

somp/o, «'..;pon&."I/S IVC'fC slroflhed 

by ago anddistance from the 
rxpress s/ore III quos/Ion 

Whitchurch•, 
Andover 

Alton ... 

•
, 

Wtl..TSHtll..E 
• Four Marks 
New Alru(ol"dSalbbur" 

HAMPSHIRE 

.. 
SoutMmpt6n '	 WEST . 	 SUSSEX 

St Mary's, Southampton > 
DORSET 



----------------------~'4 

Survey 

Respondents were os~ed' 
• 	 Questions on curlent shopping 

behaviou r, pHfCCptiUI1S of 
chonges in shopping 

environment, plus dCmoglOphic, 
household structure, cor 
ovoilobilily, income alld 


a tlitt d inal informotlon. 


• 	To recoil shopping behoviour olle 

yoor ogo - pi jor to the 

conversion of tim One SlOp store 

to the T,,~o rxpross formal. 

Results wore reporlod ro. all 4 
locations (650 resp:>ndenbJ 10 
maximize sample si/tl . 

OccaSionally, due to chongos in 

questionnaire WOfding lx-lVVeI'>n 

the pilot & moin surveys il was 
on~ possible 10 rcport results for 
th,., three !!loin coso study locations 
(600 !Cspondentsl. 

In addition, a supplementary 

in-depth qualitative investigation 

01 thlt shopping oohoviours and 
oMitudes of 7') of the original 600 
responde"t< in the rnoin cooo study 

Icx:oliolls 'NOS cornpl,.,rr-d. 

"The conversion was brilliant. It's 

now (I for superior store. Whereas 

I would've just bought milk & 

newspapers in the One Stop, now 

I do aduolly buy things like solod, 

meot, end other bits end pieces in 

the Express" 

Four fv1.orks responde>nl 



Changes in 
shopping 
patterns 
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Results 

The Impact on Primary Shopping 

%of respondents using local stores (inc OS/TEI as main food source 

(12.6%) 

%of respondents using most commonly frequented food superstore in 
each location 

(54.6%) 

(61. 2%) 

The Impact on Secondary Shopping 

Pie chart showing what the respondents ore IJsing as main secondary food 
store in 2004 and 2005 

• One Stop (2004) or Tesca Express (2005) Other Iocol food stores 
• Oistant supermarkets/ discounters • Oth., 
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%of respondents walking/cycling to local stores (including OS/TEj for 
secondary shopping 

187.5%) 

1785%) 

Relocalisation 
Effects 

There was some relocolisation of The results reported wcre based on 
primary food shopping which was the first named (moin) secondary 

relatively modest but 1101 without food storc, and the second norncd 
~i9n iliconce in rorm~ of the kx:ol (Ieoding 'top·up') sccondory food 
5u!>toinobility agel Ida. store curren tly und one y8CII prior. 

TlOde was essentially diverted 
in coch study moo from ~IC 
roost commonly used 'one stop' 

superskne 1 yeor ogo. 

In conlrosl, St!Condory shopping 
fX.Ittcrns exhibited large and 

significant relocalisotion, with 

importont irnpocl$ on the mode 

0/ truvol used for roo::! shopping 

supportive of both PPC 1 3 Transp::lrt 

and the locol su~to;llO bi l ily og",ndo. 

Impad of Travel Mode for Secondary Shopping 

%of respondents using cor to condue! secondary shopping at more distont 
supermarkets/discounters 

1308%) 

134.2%) 
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Impad of Relocclisation on Food Shopping Travel Kms 

Total walk/ cycle food shopping kms in a .4 week period per respondent 

(lO.8km) 

(11.8km) 

/8.8% 

Totol cor bosed food shopping kms in a .4 week period per respondent 

Tuking travel mode substitution 

efkds on prirnor y and secomJ{]I Y 

shopping together. 

• We o .. ..,mptcd 10 estimorc Iusing 
shopping dcSlino~on/frequcncy 

questiollTloiro responses und 
GIS Icchlliques) lolal trovel 

kilometres f)I::lf month on cm' 

ba5ed food shopping journeys 
and on wol~ / cyde-lxJscd food 
shopping journeys for each of 
the 650 respondents 

The impacts observed are 
supportive of the objectives of 

PPGI.1 "af/sparland of the 
Department of Heolrh White POpel 
objectives on exercise & heohh: 

(111.1km) 

(115 .1km) 

• For exmnplo, PPC 13 rronsf.xJlt 

sugge~tcd tho value of providing 
'facili tlos ul Iocol neighbourhood 

level' so thol 'd'D f""<"C! lor 
fX'Opie 10 usc cors to ITI"C't their 
duytodoy needs will be 

reduced'. 


Te-seo FXpfCSS conv61sions hove 
dearly achieved thot 

In a~V'SSin9 the mOIO modest 
impoct on reduced cor·bam 
jou ll1ey h lomotres, it is nccewlTY to 
romembttr thot the Nallono/ Travo/ 
Su,vey roparls cOI-bosccl shopping 
trips in the UK we on an upward 

treM of around 1%per annum. 

Hence the swing Irolll COl to wulk· 

based food shopping journeys is 
stronger thon the row cUI·based 

kilometres reduction doto might 

initiolly suggest. 
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Why has Food 
Shopping 
Relocalised? 

1. Becuuse tho ronge of pfOducts 
now being supplied locally by 
Te~o Express stores. This is as a 
result 0/ those stores: 

• 	being tied into a worlJ-closs 
supp~ cho in with excellont stOle 

f"Plonishrnenl syslerns 

• 	being fitted out with bener qualify 

chilled food locililies 

Con<A(lUflil tiy. msiJenls I10W 

hove oc;coss to products locally 
thot they previously hod to trovel 
comidCfOble distances 10 obtain. 

.. No..... Tesco is here you con get 

o much bettef" range of food, you 

know better quality fruit & veg. 

The store's deon, bright and airy, 

ond it really wosn't when it WO$ a 

One Stop. It seemed very worn-in, 

old and dirty thon" 
'vVhilchurch r~ .:;pondent 

This was indicated by comparing 

products which r6sfx md0nls now 
buy mOle 011"0 at their loca l Tescu 

Fxprcss slQre thon they did at the 

unconV('rlccl One Slop slOrc 0 

yoor ago. 

Product groups showing lorgesI90ln5 after conversion 

Product groups showing smallest gains after conversion 

Fresh fruit & vegetables 

Fresh meat/poultry 

Other household goods non-food 

Newspapers/stationery 

Cigarettes 

Frozen foods & other chilled 

Tinned fruit &vegetobles 

• ligures show ,. ftipOlldents buying [freqven!ly/occasionolly) at store 

II Before' II 'After
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Shop is cleaner 

Shop layout fIos improvod 

Range 01 Fresh fruit & vegetables has imprDYed 

Ronge of other food hos impn:MOd 
Ouolily of fresh fro.. & vegctabIM fIos improved 

Quo/ily of other foods ho1 impn:l"'llCl 

2. Because 01 the quality of the 
moin secondary food store in 

terms of storc environment and 

quulity and range> of products has 
significonrly improved 

Thi$ was indicated by r~ponc:kr"lts' 
pcrceplion 01 th@ ~ey dillerenccs 

t.elw(v>n Tesco fxprcss n()wand 
the One Stop prior to conversion. 

+62.2% 

+58.7% 
.58 ,.. 

. 554 

+5<1.8% 

+1.7 9% 

""m impressed with 1;1 lot of thing, 

in the Express shop really. There 

seems 10 be lik. more fruit on the 
shelves, which is good, you know, 

better thon the few scroggy ones 

thai used 10 be in there when it 
was a One Slop" 

Four Iv'orks If !>pordenl 

"'The store is definitely much 

better now. It's cleaner and I find 

there's a greater choice of food in 

there and the quality of thol food 
is much better thon what WIlS in 

there before when the store wos 0 

One Stop" 

Four fv'Iork re5pondcnt 



Which 
Respondents 
have 
Relocalised 
their Shopping? 

In order 10 answer this question, 

we compared the churoClefisl ie> 

of respondents who switched thp;r 
moin secondary food 5hopping to 
tho T05(:o Express st()re following 

tho con~lsiOrl (n_143), against 

those who hod previously used 
One Slop for secondary shopping 
and simply conlinucd 10 U~ it 

1,-/321 

10 


The dota showed thot: Switcners to 
the Tasca Express slofps orc 

1,Slighrly youn9Of with more 
children 

2.SiHnific<lntly boltr}( Aducotcrl 

3, Significanrly morc h{.'Qltn­

conscious - in trnms of ~lcir 
oHiludcs 10 healthy eolmg & theil 

smoking habits 
1\, Are slightty more income and 

time constra ined 



What impacts 
are the Tesco 
Express 
Conversions 
having on 
other Local 
Businesses? 
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Use of other local stores compored to 1 yeor ago 

U~len '''' 
Use some 36.7% 

Use more 7.1 % 

"""',~ 48.5% 

Where Items they now bought at Tesco Express were bought one year ago 

Most common!y uHd Other more dislant Other local N/A' 

wpennarbt 1 yeor ogo ~"'/di5Counfen independent ~+ 


23.2% tOJ)" ",. 62.0'.1> 

Mo$t toITImonly uMd Other morw distant OIherlocalltores NIA' 
wpermorket 1 yeor ogo $upctmOMtol/diKOUnter$ line s...-r..Id wch....do) 

23.2% 10.0% 11 .3% 54.7'.\ 

N/A' - 00 chonge in products brought, Ies.s bought 01 TE !han OS TE 001 used, use online 
food $hopping, net recordod 

In t.'Och 01 moin study kx:olions 
Wour M1rks, Whitchurch and SI 
fv'o.ory'sJ ~ osked lespondcnls 
whether the opening of 0 TescC) 
express hod rnade ony differenco to 
their usc of other locol ~toles 

We also asked where items 

now bought in the Tesco Fxprcss 
storcs, thai .......ere nol bought at the 
unconvertod stOlHS, hod previously 

bee-n purcho5ed. 
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rhe key find inqs wpr!! 

• 	The resp'nse~ received suggest 

that the Tesco Expres~ 
conYefsions hove hlld very minor 

imp:lcts on omer local slows. 
• 	 Trade is csV'ntiolly being diverled 

from marc di.~lOnl supermarkets 

espt.'Ciolly the most commonly 
used supcrs!ot'es one yeor ago. 

• The responses in the sample 

suggcst th(~t people use most 
other local stores eilher 

marginally more Of mlllginolly 

less Rcsp:mdents suggcstod 
thf"O were several cose~ 

of positive spillovers on trode 
folbwing rtu3 opening of a 
Tesco Exprcs~ 

• 	 TIle exception to th iS is the 

Si7e(lble imfXlct on trouo of 

o <.:o rnpcti ng local t.:Urp'fote 

sup" 'mor~f'f suggesttKJ in ono 
case study area (Som....rfipld. 

V\'hi tchurch) 1he previous 

Iocol uominonce of thot store 

wos ~I'ollgly chollen(J-..d by 
Tesco Express. 

• 	So, dosplte the reports of loss 

of trade Clnd sign ificant numbers 

of storc closures 1o~lowing Tesca 
Fxpress conversions by bodies 

such 0$ the Association of 

ConVOfliC'oce SlOfes, our study 

finds no evidence to support 

the!>C claims. 

• 	Ind~ somellll)@$ Ihe opposite is 
the case: 

I do go into Tesco more now than 

I did the One Stop ond if I hove 

time, or eSpeciolly if I hove some 

time 10 kill, because I'm there 

onywoy I usuolly lend 10 wonder 

oround Ihose olher shops neorby 

... you know just to see if there 's 

anything in there that tokes my 

foney. If there is I' ll get it" 

St fvlDry's respondent 

(mH'" ;lIS 5IUdy wrlS flo/581 '1' f/5 G 

hnq,luO,ooI ,,,,"nY 01"oed,utrV long li!rm 

"''f.>ocIs on local bus~ !Jus nJO/ItY 

"(}lid ,~-y'(J '" :""'fX1,m~ ~ 'II ()i[t., 4! 

"""_'oj"!"-' II thoroughly 

SCO e.l'Pjess 
r£ " ", 



Dislikes 


13~---------------------------------

Whot ore the quolltahve mpect~ of the shJdy telling us 2 

Number cI I' PF' ,. 0100, quoIiIoIive in-dep/h inler"views conducIed in each sIudy ore<! by 

""","",p 

Research site ~group Number of inlerview! conducted 
Four Marks 304 or under , ,35·64 ,6S and over 
Whitchurch 34 or under , ,35·64 ,650nd over 

SIMcry'J 34 or under , ,35·64 ,6S ond oYef 

Dislikes mainly focused around 
notion of Tesco destroying 0 sense 
of 'Iocolness' and/or disregUlding 
Iocol community. 

There well' abo conceills about; 
post office Issues 

fX'ICClved /louting of piunning 

rcgulolions 

car parking problems 

con9,,"slion caused by 
deliVC'ry lorries 

72 

'" om not against supermorkeb, 


but t want villages to slay villogey, 


gnd individual, private and cosy. 


You know. I don' t feel that these 


people ihould be here, they're out 


of place and destroy our sense of, 


you know, locolneu" 


Four M:!rks res~ent 


'" dislike the way Tesco is loking 

over the world; t was not very 

keen on there being a TIISCO here. 
When it quickly became obvious 

that they were going to take over 

and then remove the PO!t office 

that definitely confirmed, you 

know, like my hotred for them" 

Whitchurch respondent 
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Perceived 
Benefits 

P!lfUliven l)(~tv"'f its ma inly locl)~ed 
around 

the stores being cleaner, 

br ighter and bottor la id out 

the stores huving a bener 

range and bettor quality of 

food uvoiloblo 
the storcs offering lower prices 

und better valuo 

"The b;preu siore is noticeably 

cleaner thon the One Stop slore 

and 0150 has 0 much better 

layout. In generoll think thot the 

store hos been well received here 

and thot's seen in the fact that it's 

much busier now" 

FoUl tv\arks respondent 

"Te:Ko Expreu is a more 

convenient slore. It has cheaper 

goods ond CI wider range" 

New Arlesford re5pondent 
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Conclusions 
 Muny local comrntmil ies in which 

Tcsco Fxpress store convers ions have 

token place prt:viously C'xperienced 

high levels of ou~shoppillg for both 
foed olld non-food. 

'Clowing back' of food shopping 
trode is vitul to those communili(JS to: 

help maintain on 'anchor' for 
other services 

rC'duce unnecessary (la rgely cor­

bo~) shopping travel miles 

susta in provision for groups with 

limited mobi li ty 

Coso studies of consumer respon!.e5 

to Tesco Fxp!Css storc conversiolls 

in three COlnfllun ilics in Hampshire 

provide evidence of: 

major rel<xolisotion of food 
shopping away from distance 

superstores 
iJll f:xJrtont t rovc~mode substi tution 

f::!ffccrs involving ir lcreasod 

walk! cycle-based and rC'duced 
co r·based food shopping 

trOY'" miles suppoll ive of 

CowmmQnt obj"'Ctives on 

transport sustaioobilily and health 

important inc reases in consumer 

welfare from, urld posi tiVD 

communily response to, being 

obl~ to UCCC5S frosh/ healthy 

foods llX:ally which prGviousfy 

involved considerable t((.lvel 

d istances to obtrir l 

little ubservable adverse irrrfXlc t 

011 uther local reta ilers (other 

thon on previously loca lly 

dominant corporate retailersl 

indeed possibilily thaI trode 

'claw· bock' might increa~ 

potronoge and viabi li ly of 

locol services 

adverse qualitative reactions 

focused around the notion 

of Tesco potelltial ly destroying 

a sense of ' Iocalness' a nd/or 

disregarding local corllJllun ily 

opinion-with specific reference 

to COJicerns focused on loss 
of Post O ffice fac ilities, p laMing 

regula tions, cur parking 

problems and congestion 

caused by delivery lor ries 

positive quali ta tive reacti ()n~ 

focused (Hound: improvelllents 

in qualily of store environmcrlt, 

bellel range OI1J quolily o f 

foods avai loblt' ond lower 

prices/enhanced va lue of the 

store'5 offer 

http:respon!.e5



