APPENDIX 3.3
(referred to in paragraph 3.60)

Sara L ee'sand Reckitt & Colman's 50 largest customers
for shoe care productsin the United Kingdom, 1991

TABLE 1 Sara Lee's 50 largest customers for shoe care products
(a) Special trades (shoe retail and repair) (b) Self-selection (mainly grocery)

[

Details omitted.
See note on
page iv.

Source: Sara Lee.

*Also one of Reckitt & Colman's 50 largest customers: see Table 2.
tManufacturing company.
Notes:
1. All data has been rounded to the nearest £500.
2. Some of these customers are part of a larger group, ie:
[ Details
omitted.
See note on
page iv. ]
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TABLE 2 Reckitt & Colman's 50 largest customers for shoe care products

(a) Special trades (shoe retail and repair) (b) Self-selection (mainly grocery)

[

Details omitted.
See note on
page iv.

Source: Reckitt & Colman.

*Also one of Sara Lee's 50 largest customers: see Table 1.
Notes:

1. All data have been rounded to the nearest £500.

2. Some of these customers are part of a larger group, ie:

[
Details omitted.
See note on
page iv.
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