3 Background: regional/local newspapers
and suppliers in the UK
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Introduction

3.1. In this chapter, we provide background material of relevance to our assessment of the proposed
merger, starting with a brief account of the proposed transaction and the reference itself. We then give—
as in previous CC reports on newspaper mergers (see Appendix 3.1)—a sectoral overview covering
current newspaper volumes (circulation and distribution figures); aggregate concentration levels; sources
of newspaper revenues; trends in newspaper volumes and the number of titles; and an assessment of
advertising revenues. Following that, we provide brief descriptions of publishers/suppliers of relevance
to this inquiry, starting with the main parties to the proposed merger, namely Newsquest, which itself is a
wholly-owned subsidiary of Gannett (see paragraphs 3.22 to 3.24) and INM (see paragraphs 3.25 to
3.27). Because the reference specifies Newsquest London as the proposed acquirer of the INM titles, we
mostly refer to Newsquest in this chapter rather than Gannett, though we also refer to the latter as appro-
priate.

The transaction, background and reference

3.2. Under the terms of the proposed transaction, INM’s 23 London-based weekly newspaper titles
and related assets (including its portfolio of two advertising-only publications and its London-oriented
Internet site interests) are to be transferred to Newsquest for an agreed sum of £60 million (see Chapter 4
for further details). The titles to be transferred (as listed in Appendix 1.1) comprise 15 local paid-for
weeklies (two of which are distributed free in some areas) and eight local free weekly newspapers (all
tabloids), each of which circulates or is distributed in various parts of Greater London and north-west
Kent (see paragraphs 5.21 to 5.40).

3.3. After a review of its business strategy, INM decided in 2002, it told us, to reduce its debt levels
through a combination of assets sales (of non-core assets, where suitable opportunities arose) and new
equity (through a rights issue). Following an approach by Newsquest/Gannett, INM therefore decided to
sell its interests in local newspapers in mainland UK* (which it saw as non-core), and terms were agreed
with Newsquest in early 2003 (see Chapter 4). No other bidders were involved. The proposed transfer
was referred to the CC by the Secretary of State on 20 May 2003 (see Appendix 1.1), under the news-
paper merger provisions of the Act.

A sectoral overview of the UK press

Mergers, concentration and clustering

3.4. Previous Commission reports (see Appendix 3.1)—the most recent being the Gannett/SMG
report in March 2003—nhave noted the wide range and variety of newspapers published in the UK. As in
those reports, we use the term “newspapers’ (or titles) to cover those publications within either the Act or
Newspaper Society definitions (see glossary). The terms ‘local’ and ‘regional’ newspapers are not well
defined (either by the Act or the industry) and are often used interchangeably. By and large, local
newspapers are those that cover a single town or city, or a few small towns, or—as is the case in this
inquiry—part of a large conurbation. Regional newspapers (for example, the Northern Echo and
Yorkshire Post in the North of England, and the Evening Standard in London) are those with a wider but
still less than national geographic coverage. In total there are around 1,160 local/regional titles in the UK
(see Table 3.3), of which just over 1,000 are weekly titles (paid-for and free). Of the rest, just over 70 are
paid-for evening titles; about 25 are morning newspapers (mainly paid-for); and around 20 are Sunday
titles.

3.5. The regional press in the UK has undergone numerous mergers and acquisitions during the
1990s and particularly since 1995. Newsquest, for example, acquired Westminster Press in 1996, and
was then itself bought by Gannett in 1999. Newsquest/Gannett subsequently acquired Newscom in 2000,

“The proposed transaction does not include INM’s newspaper interests in Northern Ireland (principally the Belfast Telegraph and
Sunday Life titles, together with the Community Telegraph, a series of free weekly titles), nor its UK national newspapers, The
Independent and Independent on Sunday.
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and also the newspaper interests of SMG in 2003." Newsquest—a main party to this inquiry—is now the
third largest supplier of regional/local hewspapers in the UK, and second largest in the weeklies segment
(behind Trinity Mirror, see Table 3.1).

3.6. Similarly, Mirror Group plc (Mirror Group) acquired Midland Independent Newspapers plc in
1997 and subsequently merged with Trinity plc (Trinity) in 1999. The merged entity—Trinity Mirror,
currently the largest supplier in the UK—subsequently acquired Southnews plc (Southnews) (which had
a substantive presence in London) in 2000 for about £325 million. DMGT (the second largest supplier
overall) acquired full ownership of Bristol United Press plc (BUP) in 2000. Johnston Press plc
(Johnston)—now the fourth largest supplier—acquired the newspaper interests of EMAP plc (EMAP) in
1996, Portsmouth & Sunderland Newspapers plc (PSN) in 1999, some of the Southnews titles in 2000,
and subsequently RIM in 2002. As regards INM—the other main party to this inquiry—its main regional
press acquisition in recent years was that of the Belfast Telegraph and Sunday Life titles (Northern
Ireland), bought for £300 million from Trinity Mirror in July 2000. Its four acquisitions in London since
the mid-1980s are considered in paragraph 5.87.

3.7. As a consequence of these and other acquisitions, there has been a significant increase in market
concentration during the 1990s, and also an increase in regional focus—or “clustering’—by the leading
suppliers. By clustering (often termed “cluster publishing’ in the trade), we mean the trend for publishers
to focus on particular geographic areas when either launching new newspapers or acquiring titles from
other publishers (see the Johnston/Trinity Mirror report, item A20 in Appendix 3.1). In part, this may
reflect publishers seeking to realize cost savings and other synergies from having several titles in the
same area. These may arise, for example, from higher rates of capacity utilization at printing presses (and
therefore lower average costs), as well as savings related to ‘backroom’ facilities (pre-press operations,
administration etc). Moreover, there may be greater commercial opportunities for cross-selling and
‘packaging’ of advertising between different titles operating in the same geographic area.

3.8. With regard to increases in concentration, the top five publishers increased their share of all
regional and local newspapers (measured by circulation and distribution) from around 43 per cent in
1990 to 77.4 per cent in 2002 (see Table 3.1). There was a marked increase in concentration in 1999,
principally due to the Trinity/Mirror merger and the transfer of PSN titles to Johnston. Newsquest’s
acquisitions of Newscom in 2000 and SMG in 2003, and Johnston’s takeover of RIM in 2002, have
accounted for further increases. Notwithstanding the growth in overall concentration, there are still about
95 separate newspaper publishing groups in existence in 2003, though this represents a marked decline
from the 120 or so in existence in mid-1999. Many of these groups are relatively small, privately-owned
suppliers with few titles.

3.9. Asshown in Table 3.1, the top 20 publishers of regional and local newspapers currently account
for nearly 97 per cent of the UK market (as measured by the total weekly circulation of all paid-for titles
and the total weekly distribution of free newspapers). Within the top 20, the four largest publishers alone
account for around 74 per cent of the total market. By contrast, the next four publishers each have market
shares of between 1.8 and 3.8 per cent, and they collectively account for only about 12.3 per cent of the
total market.

*As with the other large publishers, Newsquest has also made other smaller acquisitions, including Surrey & Sussex Publishing
Ltd and Horley Publishing Ltd (both acquired in February 2001), Dimbleby Newspapers (June 2001), the Asian Image title (August
2001) and the Westmorland Messenger title (bought from Tindle in November 2002). In Chapter 5, we consider acquisitions in the
London area by Newsquest and also INM, Trinity Mirror and Archant.
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TABLE 3.1 Top 20 publishers of regional/local newspapers (by volume) in the UK, 2002

Total sales* or Daily and Sunday titles sales | Weekly titles sales or
Publisher/supplier distribution per week or distribution per week distribution per week
m copies % m copies % m copies %

Main parties
INM (GB interests) 0.7 1.0 N/A N/A 0.7 2.3
Newsquestt 10.9 15.4 4.5 11.6 6.3 20.2

Total 11.6 16.4 45 11.6 7.0 225
Other major suppliers
Trinity Mirror 16.6 23.7 9.2 23.6 7.4 237
DMGT#$ 15.6 22.2 12.6 32.2 3.0 9.7
Johnston 8.7 12.3 3.8 9.8 4.8 15.5
Medium-sized suppliers
GMG 2.6 3.8 1.1 2.8 1.6 5.0
Archant§ 25 3.6 1.1 2.7 14 4.6
Midland News Association 2.2 3.1 1.6 4.0 0.6 2.1
Scotsman Publications 13 18 1.0 25 0.3 0.9
D C Thomson 13 1.8 1.3 3.2 N/A N/A
Yattendon 0.9 1.2 0.3 0.9 0.5 1.7
Kent Messenger 0.7 1.0 0.1 0.2 0.6 21
Small suppliers (with less than 1%

share of total volume)
Tindle 0.6 0.8 N/A N/A 0.6 1.9
C N Group 0.5 0.7 0.3 0.7 0.2 0.7
North Wales Newspapers 0.5 0.7 0.1 0.4 0.3 1.0
Clyde & Forth Press 0.5 0.7 0.1 0.3 0.3 11
LSN 0.4 0.5 0.4 0.9 N/A N/A
Observer Standard Newspapers 0.3 0.5 N/A N/A 0.3 1.0
Irish News 0.3 0.4 0.3 0.8 N/A N/A
Hurst Kidd & Rennie 0.2 0.3 0.2 0.4 0.1 0.3

Subtotal of the top 20 68.1 96.7 38.7 99.0 29.2 93.8
Other small suppliers (75 in total) 2.2 3.3 _04 1.0 19 6.2

Total 70.3 100.0 39.1 100.0 31.1 100.0

Source: CC based on Newspaper Society (January 2003) and ABC/VFD data.

*Includes London’s Evening Standard and Metro titles (published by DMGT), as well as the following Scottish
newspapers: Daily Record, Sunday Post and Sunday Mail.

tOwned by Gannett (see paragraphs 3.22 to 3.24).

FDMGT includes Northcliffe Newspapers Group Limited (Northcliffe), Associated Newspapers Ltd (Associated) and
Aberdeen Journals Ltd (see paragraphs 3.30 to 3.32).

§Formerly called Eastern Counties: renamed as Archant Regional Limited in 2002 (see paragraphs 3.35 and 3.36).

TINM’s newspaper interests in Northern Ireland, principally the Belfast Telegraph and Sunday Life titles, which do not
form part of the proposed transaction.

Note: N/A = not applicable.

3.10. Currently, the four largest publishers by volume of circulation/distribution are Trinity Mirror
with 23.7 per cent, DMGT with 22.2 per cent, Newsquest with 15.4 per cent, and Johnston with 12.3 per
cent. The shares of the INM titles to be transferred are currently 1.0 per cent overall and 2.3 per cent in
the weekly newspapers segment. The effect of the proposed transfer would therefore be to increase
Newsquest’s overall national share by 1.0 per cent from 15.4 to 16.4 per cent. For weekly titles only—
where Newsquest is currently the second largest supplier—the effect would be to increase Newsquest’s
share by 2.3 per cent from 20.2 to 22.5 per cent. For the top four publishers/suppliers, the merger would
have the effect of increasing their overall UK share from 73.6 to 74.6 per cent, and their share in the
weeklies segment from 69.1 to 71.4 per cent.

3.11. The effects on publisher market shares and newspaper markets in Greater London, and also
local areas within London, are considered in Chapter 5 (see paragraphs 5.13 to 5.40).

Sources of revenue
3.12. Total net revenue from the sale of all types of newspapers in the UK and the advertising space

in them (including supplements) was £6.3 billion in 2002 (see Table 3.2). Around half of that
(£3.3 billion) was accounted for by local/regional newspapers. Within the latter group, weekly news-
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papers (paid-for and free) accounted for 59 per cent of advertising revenues and 53 per cent of total
revenues (of £1.7 billion). We note that (a) advertising accounted for 95 per cent of total revenues in the
weeklies segment; (b) free weeklies accounted for some 62 per cent of total revenue accruing to weekly
titles; and (c) revenues from weekly titles in Greater London are estimated to be of the order of
£215 million to £220 million at current prices (see paragraph 5.18).

TABLE 3.2 Newspaper publishers’ total net revenue* in the UK, 2002 (at current prices)

Type of newspaper Copy sales revenue | Advertising revenue Total revenue
£m % £m % £m %

National

Daily 1,007 53.9 1,163 26.2 2,170 34.4

Sunday 376 20.1 478 10.8 854 13.6
Subtotal 1,383 74.0 1,641 37.0 3,024 48.0

Regional and local

Daily and Sunday 391 20.9 1,147 25.9 1,539 24.4

Weekly paid-for 95 5.1 568 12.8 662 10.5

Weekly free _0 _0.0 1,076 24.3 1,076 17.1
Subtotal 486 26.0 2,791 63.0 3,277 52.0
Total 1,869 100.0 4,432 100.0 6,301 100.0

Source: CC based on data published in the Advertising Statistics Yearbook 2003.

*Net revenue equates to publishers’ net revenue from advertising after deducting agency commissions, and net
receipts from copy sales after deducting distributors’ margins.

Volume trends and numbers of titles

3.13. As noted in previous reports (see Appendix 3.1), the long-term trend in the overall volume
(circulation and distribution) of newspapers is downwards, although the trends for individual types of
newspaper have varied; see Figure 3.1. National newspapers continued to decline during the 1990s,
particularly the Sunday titles, whose circulation fell by about 20 per cent (compared with 14 per cent for
daily newspapers).

3.14. The trends for regional and local newspapers during the 1990s are somewhat more complex
and reflect shifts in market focus. Among the daily and Sunday titles, for example, morning newspapers
experienced positive volume growth, with the recent launch of the free Metro titles in selected major
cities offsetting continuing declines in paid-for newspapers; see Figure 3.1. Local Sunday newspapers
expanded significantly, again largely as a result of new launches of free titles (see Table 3.3). By
contrast, the more numerous evening titles—all paid-for newspapers—faced a decline in volume of
around 17 per cent in the 1990s. By far the biggest changes, however, have been with the free weekly
titles, where volume fell by over 35 per cent during the 1990s. Free weeklies experienced huge growth
during the 1980s, but this peaked at the end of the decade. Since that time, the distribution volume of free
weeklies has declined more or less continuously, again partly reflecting the closure of many individual
titles (over one-third of the total: see Table 3.3).

3.15. Table 3.3 provides details of the trends in the number of newspaper titles published in the UK
over the period 1981 to 2003. As there shown, the number of paid-for daily newspapers is static, though
six new free morning titles (the Metro series, published by DMGT) have been launched in recent years.
Similarly, the number of paid-for Sunday titles is basically static at ten, though a number of free Sunday
newspapers have also been launched in recent years.
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TABLE 3.3 Changes in the number of newspaper titles* in the UK over time, 1981 to 2003

Number of newspaper titles

1981 1989 1998 2000 2001 2002 2003
National
Weekday 9 11 10 10 11 11 11
Sunday A 9 11 11 11 11 11
Subtotal 16 20 21 21 22 22 22
Regional and local
Daily and Sunday:
Morning— paid-for 18 17 17 19t 19 18 18
free N/A N/A N/A 6% 6 6 6
Evening 79 72 72 738 73 73 72
Sunday—paid-for 5 7 11 9 10 10 11
free N/A N/A N/A _9 _9 _10 _8
Subtotal 102 96 100 116 117 117 115
Weekly:
Paid-for 915 492 472 467 435 480 479
Freet 494 821 599 555 508 5409 543
Subtotal 1,409 1,313 1,071 1,022 943 1,020 1,022
Total 1,527 1,429 1,192 1,159 1,082 1,159 1,159

Source: CC based on data from the Newspaper Society and the Advertising Statistics Yearbook 2003.

*Based on the number of buying points with audited circulation figures (see glossary). Since 1999, the Daily Record,
Sunday Mail, Sunday Post and Evening Standard have been included in this data as regional/local newspapers.

TReflects inclusion of Daily Record and the launch in 2000 of Business AM (which subsequently closed in 2002).

FMetro series; see paragraph 3.14.

8Reflects inclusion of London’s Evening Standard (DMGT).

TAs with the other data, the figures on free weeklies are based on the number of buying points. Other data on
individual newspapers, including separate editions of a main title, suggests that the number of free weeklies in 2002
was only three greater than in 2001.

Note: N/A = not applicable.

3.16. As regards weeklies, Table 3.3 shows that, during the 1980s, the number of weekly paid-for
titles fell by over 400 (ie almost halved), while free weekly titles increased by over 300 (in part because
many weekly paid-for newspapers were converted into free titles). Since then, however, the number of
weekly paid-for titles has been more stable, whilst the total number of free weeklies—despite many new
launches'—declined by one-third up to the year 2001, though the following year (2002) saw a modest
increase in the numbers of both paid-for and free weekly newspapers (in part reflecting lower newsprint
costs).

3.17. A separate breakdown of the ownership of local weekly titles in the UK is given in Appen-
dix 3.2 based on Newspaper Society data which differs somewhat from that given in Table 3.3. As there
shown, the four largest publishers own 718 weekly titles (61 per cent), which together account for 69 per
cent of copy volume. Newsquest currently owns 189 weekly titles. The effect of the merger would be (a)
to increase Newsquest’s portfolio to 212 weekly newspapers; and (b) the top four publishers would own
741 titles (63 per cent), accounting for 71.4 per cent of copy volume.

Advertising expenditure

3.18. Almost all types of newspaper are an important advertising medium. Indeed, just over one-
third of all advertising expenditure (excluding direct mail) in the UK in 2001 was through newspapers
(see Appendix 3.3, Table 1): local newspapers accounted for around 20 per cent of the total, and national
titles took 14 per cent. Over time, there has been a decline in the share of advertising taken by
newspapers, largely reflecting the growth of other media—especially television, radio, direct mail and
directories.? In 2001/02, however, local newspapers saw a modest increase in their share of overall

"However, such launches are commonly part of ‘rebranding’ strategies by publishers which may also involve title closures. INM,
for example, has launched six new free weeklies in the past five years, but closed ten others in the same period. New launches in
London are considered further in paragraphs 5.79 to 5.84.

*There has also been growth in niche market advertising-only publications (the more widely available titles, such as Auto Trader,
Loot etc are included under ‘consumer magazines’ in Table 1 in Appendix 3.3).
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advertising, in large part due to a marked reduction in television advertising. Advertising on the Internet,
whilst growing rapidly in recent years, remained small in 2001 at about 1 per cent of the total (see also
Appendix 3.1, item C4).

3.19. Advertising expenditure (particularly on recruitment) is sensitive to fluctuations in economic
growth and is broadly pro-cyclical (see Figure 3.2). The overall trend in newspaper advertising expen-
diture (in both nominal and real terms) has nonetheless been upwards for at least the past 20 years,
particularly in the case of local free weeklies, which began to attract increasing amounts of advertising
expenditure from the early 1980s.

FIGURE 3.2

Percentage changes (year on year) in GDP and advertising
revenues for daily and Sunday regional and local newspapers,
1995 to 2002 (at constant 1995 prices)

e 0/s change in
GDP (year on
year)

—O— % change in
advertising
revenue (year
on year)

% change in advertising revenue

1995 1996 1997 1998 1999 2000 2001 2002

Source: CC based on data in the Advertising Statistics Yearbook 2003, and ONS data.

3.20. A breakdown of expenditure on advertising by category/type over the past ten years is given in
Appendix 3.3, Table 2. As shown there, display advertising (see glossary) accounted for about one-third
of total advertising spend in 2001 in regional/local newspapers. The balance—two-thirds of the total—is
accounted for by classified advertising (see glossary) of four main types. Recruitment is the single most
important category, accounting for 27 per cent of the total. Property classifieds and motors each
accounted for about 12.5 per cent, and ‘other’ classifieds (a miscellaneous group, which includes a broad
range of advertisements from articles for sale to adult leisure adverts,® births, marriages and deaths
(BMDs) and public notices) for 15 per cent. We note that in local weekly newspapers, almost all the
advertising is essentially local: in London, for example, less than 1 per cent of total advertising revenue
is attributable to region-wide advertising (see paragraph 5.61).

3.21. As noted earlier, despite declining circulation, advertising revenues in the local press have
continued to increase over time. As shown in Table 3.4, advertising revenues have grown in real terms
each year in the period 1995 to 2001, and notably in 2000 when real revenues increased by 8 per cent
over the previous year. In 2002, however, there was a slight fall (of 0.5 per cent or less) in advertising
revenues for both daily/Sunday titles and free weekly newspapers, whilst revenues attributable to paid-
for weeklies continued to increase.

“*Adult leisure” adverts (escort agencies and the like) can—as is the case with INM’s London titles—account for as much as one-
half by value of the ‘other classified’ category.
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TABLE 3.4 Annual advertising expenditure in the UK by type of regional and local newspaper, 1995 to 2002 (at
constant 1995 prices)

Daily and Sunday Weekly paid-for Weekly free Total
Revenue and change  Revenue and change Revenue and change Revenue and change

on previous year on previous year on previous year on previous year
Year £m % £m % £m % £m %
1995 835 2.0 377 0.5 751 1.3 1,963 14
1996 861 31 391 3.7 759 11 2,011 24
1997 930 8.0 410 4.9 7T 24 2,117 5.3
1998 951 2.3 421 2.7 815 4.9 2,187 3.3
1999 957 0.6 432 2.6 848 4.0 2,237 2.3
2000 1,034 8.0 463 7.2 921 8.6 2,418 8.0
2001 1,023 -1.1 479 35 935 15 2,436 0.7
2002 1,008 -1.5 489 21 930 -0.5 2,428 -0.3

Source: CC based on data in the Advertising Statistics Yearbook 2003.

Publishers/suppliers of regional/local newspapers
Main parties
Newsquest

3.22. Newsquest is a wholly-owned subsidiary of Gannett, which is itself a wholly-owned subsidiary
of Gannett Co Inc. The latter is the largest publisher in the USA where it publishes some 100 daily
newspapers, including USA TODAY, the largest-selling newspaper in the USA and around 400 weekly
titles. In the UK, and as mentioned earlier (see paragraph 3.5), Gannett acquired Newsquest in 1999,
Newscom in 2000 and then SMG in 2003. As a result, it is now the third largest publisher of local titles
in the UK, third largest in the daily/Sunday newspaper segment, and—of particular relevance to this
inquiry—it is the second largest publisher (with a 20.2 per cent share) in the weeklies segment behind
Trinity Mirror (see Table 3.1), and also the second largest in the Greater London area (see para-
graph 5.16).

3.23. For management purposes, Gannett’s publishing interests are consolidated into Newsquest (see
Chapter 4), whose turnover in the UK in 2002 was £515 million. It has a portfolio of over 300 news-
papers, as well as a range of magazines, supplements and special publications (including advertising-only
publications). Included in its newspaper portfolio are 138 paid-for weekly titles and 167 free weeklies,
together with 17 paid-for daily newspapers (comprising 15 evening titles and two morning newspapers—
the Northern Echo and The Herald in Scotland), and two paid-for Sunday titles (the Sunday Independent,
based in Plymouth and the Sunday Herald in Glasgow).

3.24. Newsquest’s main areas of activity in the UK are in Scotland (through its recent acquisition of
three Scottish newspapers from SMG), the North of England, West Midlands, southern Wales and
southern England (see Appendix 3.4). It also operates its own printing facilities (11 presses, though none
in London), a direct marketing/delivery service (Regional Letterbox Services), heat-set magazine
contract printing (Southernprint Ltd) and has a range of Internet activities. In addition, Newsquest—
through its subsidiary, Newsquest (Investments) Ltd—also has some minority interests in four local radio
licences in the UK, none of which are in the London area. These are The Burn FM Limited in Blackburn,
Lancashire (an equity stake of 38 per cent), BCR FM Limited in Bridgewater, Somerset (a stake of
31 per cent), 5 Valleys Radio (Stroud) Limited in Gloucestershire (a stake of 23 per cent) and Wire FM
(1997) Limited in Warrington (a stake of 20 per cent). Linkages between Newsquest/Gannett and other
publishers are considered in paragraphs 5.66 to 5.75.

INM

3.25. INM is a Dublin-based international media group, with interests in Ireland, the UK, Australia,
New Zealand and South Africa. Its main businesses include newspaper publishing, radio and outdoor
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advertising. Its largest shareholder is Sir Anthony O’Reilly, with a 27 per cent equity stake. A financial
appraisal of INM, including the business to be transferred is given in Chapter 4.

3.26. Within the UK, INM owns and publishes two national newspapers, The Independent and
Independent on Sunday. As regards regional/local newspapers, INM has newspaper interests in Northern
Ireland (principally the Belfast Telegraph and Sunday Life titles, together with the Community
Telegraph, a series of free weekly titles), and also in Greater London—though not elsewhere in the UK.
INM is the seventh largest publisher in the weeklies segment of the market (with a 2.3 per cent share),
though it does not own any printing facilities in mainland UK: its London newspapers are printed by
Newsfax International Limited, an independent contract printer. Its entire portfolio of 23 weekly titles in
the London area is to be transferred to Newsquest under the terms of the proposed merger. These latter
titles (including copy volumes, geographic areas of operation, overlaps with Newsquest newspapers etc)
are considered in detail in Chapter 5.

3.27. INM also publishes advertising-only titles and its four London-oriented publications form part
of the proposed transaction. It also has some limited Internet activities relating to the London area, which
are also to be transferred.

Other publishers in and around London
Trinity Mirror plc

3.28. Trinity Mirror was formed by the merger between Trinity and Mirror Group in 1999. Its only
major acquisition since then was that of Southnews in 2000. Based in London, Trinity Mirror operates 14
newspaper printing plants in the UK, publishes three major national daily and Sunday titles—the Daily
Mirror, Sunday Mirror and People—and is the second largest publisher of national newspapers (after
News International). It is also currently the largest publisher (by volume) of all local newspapers in the
UK (see Table 3.1), the largest in the weekly newspaper segment (with a 23.7 per cent share), and also
the largest publisher of weekly titles in Greater London: it has a particularly substantive presence in both
the north and south-west parts of London (see also Figure 5.2). Linkages between Trinity Mirror and
other publishers are considered in paragraphs 5.66 to 5.75.

3.29. Of its 242 local/regional titles (including the Daily Record and Sunday Mail), 18 are paid-for
daily/Sunday titles, 79 are paid-for weeklies and 145 are free weeklies. Total weekly circulation of its
regional and local newspapers is 17 million, circulated or distributed in the South-East, the Midlands,
Yorkshire, the North-East and North-West of England, Scotland and also Northern Ireland. As regards
other publications, Trinity Mirror supplies around 18 ‘community’ titles, four specialist racing
publications, 30 specialist magazines and several advertising-only publications.

Daily Mail General Trust plc

3.30. DMGT is a major publisher of both national and regional/local newspapers. As regards acqui-
sitions, DMGT bought T Bailey Forman Limited in 1995, Aberdeen Journals Limited in 1996 and the
outstanding shares in BUP in 2000. Turnover in 2002 was £1.94 billion (£472 million for the regional
and local newspaper division). Linkages between DMGT and other publishers are considered in para-
graphs 5.66 to 5.75.

3.31. Publication of its national newspaper titles (Daily Mail and Mail on Sunday) is carried out by
DMGT’s wholly-owned subsidiary, Associated, which also publishes some regional titles (notably the
Evening Standard in London and the Metro series of free morning titles which are distributed in various
large conurbations, including London).

3.32. Northcliffe, DMGT’s other main subsidiary, is the principal publisher of regional/local news-
papers within the group. It operates from 37 centres in northern Scotland (through its wholly-owned
subsidiary, Aberdeen Journals Limited; see also paragraph 5.94), East Yorkshire, East Midlands, south
Wales, and the South-West and South-East of England. It has 20 daily titles, 27 paid-for weeklies and 58
free titles. Overall, the DMGT group (including the Evening Standard and Metro titles) is the second
largest publisher of regional/local newspapers in the UK (see Table 3.1), and the largest in daily/Sunday
titles, but only the fourth largest in the weeklies segment (with a 9.7 per cent share). DMGT does not
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operate any weeklies in Greater London as such, though some of its titles operate to the south-east and to
the north-east of London. It operates a number of advertising-only publications (for example, Loot),
Internet sites and radio stations.

Johnston Press plc

3.33. Based in Edinburgh, Johnston (the Johnston family owns 20 per cent of the equity) is a long-
established, Scottish-based publisher. Its acquisitions in England include the newspaper interests of
EMAP in 1996, PSN in 1999, and RIM in 2002. Linkages between Johnston and other publishers are
considered in paragraphs 5.66 to 5.75.

3.34. Johnston (including RIM) currently owns ten printing plants in the UK and publishes 244 daily
and weekly titles in Scotland and various parts of England. It is now the fourth largest publisher of local
newspapers in the UK, and the third largest in weekly titles with a 15.5 per cent share (see Table 3.1).
The main areas of circulation and distribution of Johnston’s newspapers are central and southern
Scotland, the North-East of England, Yorkshire, Lancashire, the Central and East Midlands areas and
also the South-East of England, though it has only a limited presence in Greater London (to the north-
west).

Archant Regional Limited

3.35. Archant (formerly called Eastern Counties Newspapers Group Limited) is a family-owned
business (the Colman, Lockett, Copeman and Wilson families), which has grown largely by acquisition.
It has print facilities in Norwich, Ipswich and Scotland, and an annual turnover of around £145 million.
Linkages between Archant and other publishers are considered in paragraphs 5.66 to 5.75.

3.36. Archant is currently the sixth largest publisher of both regional and local newspapers as a
whole in the UK, and also of weekly titles (with a 4.6 per cent share). It newspaper portfolio includes
four daily titles, 23 weekly paid-for weeklies and 37 free weekly newspapers. Their main areas of cir-
culation and distribution are East Anglia, the South-West of England and the Home Counties, including
parts of east and north-east London. The group also has a portfolio of around 60 consumer and regional
magazine titles, radio interests, and is actively involved in the field of electronic publishing.

Guardian Media Group plc

3.37. Guardian Media Group plc (GMG) is a major media business owned by the Scott Trust and
based in Manchester. Annual turnover is about £520 million. GMG’s interests include national news-
papers (The Guardian and The Observer), local newspapers, magazines, television and radio (for
example, JazzFM). Linkages between GMG and other publishers are considered in paragraphs 5.66
to 5.75.

3.38. GMG is currently the fifth largest publisher of both regional and local newspapers as a whole
in the UK, and also fifth largest in the weeklies segment (with a 5.0 per cent share). Its newspaper
portfolio includes 14 paid-for and 27 free weeklies, their main areas of circulation and distribution being
Cheshire and Greater Manchester in the North; and areas to the south-west of London (in Surrey,
Hampshire and also Berkshire). GMG is also joint owner (together with B C Partners) of the Auto Trader
series of advertising-only publications: we understand from press reports that GMG offered in
August 2002 to purchase the shares of B C Partners for a consideration of £590 million.

Tindle Newspapers Ltd

3.39. Tindle is wholly-owned by Sir Raymond Tindle. Its main activities—it operates mainly in the
UK, but also in the USA—include newspaper publishing, operating local radio stations and running a
hotel. Annual turnover is about £28 million. Linkages between Tindle and other publishers are con-
sidered in paragraphs 5.66 to 5.75.
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3.40. Tindle is the tenth largest publisher in the weeklies segment (with a 1.9 per cent share); and its
newspaper portfolio in the UK comprises about 40 paid-for and free weekly titles which circulate or are
distributed in various parts of Wales and south-west England, and also the South-East: some titles
operate to the south-east of London, extending into the Bromley area.

Kent Messenger Ltd

3.41. Kent Messenger Ltd (Kent Messenger) is a family-owned business (Boorman family). Its main
activities are newspaper publishing, printing and operating local radio stations (in Kent). Annual turnover
is about £35 million. It is the eighth largest publisher in the weeklies segment (with a 2.1 per cent share);
and its newspaper portfolio includes 21 paid-for and free weekly titles which circulate or are distributed
in various parts of the county of Kent.

Yattendon Investment Trust plc

3.42. Yattendon Investment Trust plc (Yattendon) is a family-owned business (lliffe family of
Yattendon). Its main activities are newspaper publishing, marinas, agriculture and other property
development. Annual turnover is about £90 million. It is the eleventh largest publisher in the weeklies
segment (with a 1.7 per cent share); and its newspaper portfolio includes both evening daily newspapers
and about 20 paid-for and free weekly titles which circulate or are distributed in Staffordshire,
Derbyshire, Cambridgeshire, Suffolk, Essex and Hertfordshire. Some of its titles operate to the north-east
of London, extending into parts of the Greater London area.

New Journal Enterprises Ltd
3.43. New Journal Enterprises is a small publishing company limited by guarantee, with net assets of

about £250,000. Its weekly paid-for title (the West End Extra) circulates in Westminster (London); and
its free weekly (the Camden New Journal) is distributed in Camden.
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